
NANO MARKETING 

 

Marketing intervention supported by Kudumbashree mission always focussed on providing 

appropriate avenues for the entrepreneurs in and out of their locality. By providing these 

avenues, the intervention strategy tends to solve the ‘PLACE’ aspect of marketing for the 

products developed by Kudumbashree women.  This intervention largely sought the idea of 

bringing in steady revenue for the entrepreneurs, introducing the products to customers even 

outside local markets and creating steady local demand for the local produce. As the scope and 

scale of Kudumbashree enterprises grew, the conventional market avenues supported by the 

mission often failed to contain the entrepreneurial and scaling up needs of the entrepreneurs and 

to cater the continuous demand from the customers, as they were required to wait for next market 

to be organised nearby. 

To cater the local demand, facilitate permanent product outlets to suit the buying pattern of loyal 

customers, increase the market visibility of Kudumbashree products and to reinforce the brand of 

Kudumbashree in the minds of Customers thereby expanding the marketing prospects of 

Kudumbashree entrepreneurs, Kudumbashree mission is incubating the idea of facilitating Nano 

Markets all across Kerala. 

Nano Markets are either exclusive Kudumbashree product shelves or racks installed at various 

institutions like Office of Local Self Government Bodies, Community Development Societies, 

District Headquarters, Permanent shopping Outlets of Horticorp, Supply Co, Outlets of 

Government Marketing agencies, Private Shopping Malls and Super Markets etc, and/or 

Automatic Product Vending Machines of Kudumbashree products installed at Banks, Train and 

Bus Stations and also places of people gathering. 

Exclusive Kudumbashree product stands at these above mentioned areas would ensure that 

Kudumbashree products are available to the end customer at their reach and readily available for 

purchase at these places of convenience. These stands would reinforce the brand image of 

Kudumbashree products and would seek the requirement of permanent market spaces where 

Kudumbashree products are easily available.The strategy adopted to create such marketing 

spaces at points of crowd is through convergence and association.  

To ensure the steady supply of the products to these points of Kudumbashree Nano Markets, 

Mission is also in the workhouse to develop a pool of barefoot technicians or Community 

Marketing Facilitators to bridge the logistics component of Nano Markets. 

 

 

 



Status 

Kudumbashree has entered into an Memorandum of Understanding with Horticorp to setup 

Kudumbashree product sheleves at Horticorp Outlets at Palayam and Pazhavangadi. The model 

of association will be expanded into the remaining 91 Horticorp outlets eventually witht= the 

learnings from the association. 

 

Kudumbashree also got 4 Product racks at Agro Hyper Market started by the Department of 

Agriculture at Chempookavu, Thrissur. Kudumbashree products from all the districts are now 

available in this hype market. 

 



Kudumbashree Nano Market is also functioning at CDS Wadakancherry, Palakkad. CDS 

wadakancherry also houses one product shelf of Kudumbashree products in that Office. 

 

Target: 

Kudumbashree aims at setting up 1000 Nano Markets of such a kind across Kerala and to 

achieve a sales target of 3 Crores in the FY18-19.  


